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The Aréhitectuljal Review,
first published in 1896,
presents a well-respected,
thoughtful and critical vision
of conteh‘nporar%r global
architecture. As a stimulating,
rich source of ideas and
inspiration it remains unrivalled

AWARDS

» Winner of IBP Monthly Magazine of the year 2010

« Catherine Slessor, winner of BSME Awards Editor of
the year 2010

*Violetta Boxill & Cecilia Lindgren, winner of PPA
Awards Designer of the year 2010
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Readership

Thousands of architectural
professionals in over 130
countries pay for the AR,
which has established
itself as the world’s
favourite architecture
magazine.

Nearly 75 per cent of
readers have a personal

with all subscribers split
evenly across age groups.

Finally, 98 per cent of
readers keep the AR for
reference after use. So your
ad will be seen again and
again by readers, just at the
moment they are looking
for design ideas and
product inspiration.

subscription to the AR,
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Advertising rates 2011

Contact the AR sales
team today
International enquiries
Bharat Joshi

+44 (0)20 7728 5261
bharat.joshi

(@emap.com

Fax: +44 (0)20 7728 3888
UK, US, Italy &
Scandinavia enquiries
Nick Roberts

+44 (0)20 7728 4608
nick.roberts@emap.com

PAGE FORMATS

1. Full page

£3,660

Type area: 259 x 192mm
Trim size: 280 x 230mm
Bleed size: 286 x 236mm

2. DPS
£6,936
Type area: 259 x 455mm
Trim size: 280 x 460mm
Bleed size: 286 x 286mm

3.1/2 page horizontal
£2,280

Type area: 126 x 192mm
Trim size: 140 x 230mm
Bleed size: 146 x 236mm

3.1/2 page vertical
£2,280

Type area: 259 x 89mm
Trim size: 280 x 105mm
Bleed size: 286 x 110mm

4.1/4 page
£1,290
Type area: 126 x 89mm

Inserts and gatefolds
Prices on request

Advertorials
Prices on request

Covers

Inside front/

inside back +3 per cent
Outside back + 5 per cent

Frequency discounts

2-5 insertions: 10 per cent
6-9 insertions: 20 per cent
10+ insertions: 30 per cent

Online

Web statistics

160,000 page impressions
per month

(June — November 2010
average 158,469)

36,000 users per month
(June - November 2010
average 36,494)

Average user session —
7mins.

Skyscraper, MPU, sponsored
posts and site sponsorship
available.

Please contact Nick Roberts
for more information.
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Production

Please note that we are a
perfect bound product. The
impact of this on single
pages is that a minimum
2mm of text and image will
be lost into the gutter. We
advise that you keep all text
at least 4mm away from the
edge of the trim. To be
entirely safe all text should
be kept within the type
area. Impact on double-
page spreads is a minimum
of 4mm lost into the gutter,
so a 2mm double image
allowance on each page is
advised. When running text
across the gutter, please
ensure that the gutter loss is
allowed for. We recommend
at least 4mm either side of
the gutter.

All files should be supplied
in PDF 1.3 format. PDF files
should adhere to the PPA
‘Pass for Press’ standard.
Full details can be found at
WWWw.pass4press.com

PDF files should be
supplied on CD or DVD or
emailed to displayartwork@
emap.com Supplied PDF
files should be accompanied
with a contract proof of the
PDF file (Iris, Digital
Cromalin or Hi-res Sherpa).
The responsibility to supply
correct materials remains
with the advertiser. The
Architectural Review
cannot take responsibility
for the reproduction of
incorrectly supplied files or

those supplied without a
proof.

If you have any questions
regarding the supply of
PDF files then please call
the production department
on +44 (0)20 7728 4110.

File names should be in
the following format
journal name/issue date/
client, e.g. AR_OCTO06_
Client_name

DEADLINES AND
DETAILS

Frequency

Monthly (12 issues)
Publication

First week of every month

Advertising closing date

4 weeks prior to publication
Advertising copy date

2 weeks prior to publication
Cancellation deadline

6 weeks prior to publication
Print and bind

Webb offset, litho,

perfect bound

Paper type

Royal Roto matt 100gsm

DELIVERY ADDRESS

David Evans

Production department
The Architectural Review
Greater London House
Hampstead Road

London NW1 7EJ
david.evans@emap.com
+44 (0)20 7728 4113
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Sponsorship opportunities

L
s

27

The Architectural Review
offers a wide range of
sponsorship opportunities,
which can be specifically
tailored to meet your
promotional needs.

THE AR AWARDS
FOR EMERGING
ARCHITECTURE
Founded in 1999, the AR
Awards for Emerging
Architecture have grown
into the most prestigious
awards programme for
young architects in the
world, giving emerging
practices an invaluable
impetus on their trajectory
to wider stardom.

Awards are given for
excellence across a broad
spectrum of design. All
projects must be built & the
cut off limit for age is 45.
Sponsorship offers a unique
opportunity to support this
influential international
architectural awards
scheme and demonstrate
your commitment to the
architects of the future as
they become mature
designers.

AR AT MIPIM

MIPIM, the international
property market, attracts
over 30,000 delegates to
Cannes annually every
March. Part of this is the
MIPIM AR Future Project
Awards, which are now

in their tenth highly
successful year. They

celebrate projects in design
or under construction, and
consist of seven categories.

The awards offer a unique
marketing opportunity to
associate your company
with quality design
solutions to clients’ needs
at Europe’s premier
property event, and to
market to some of the most
influential people within
property and construction.

AR HOUSE

AR House is a major new
award for the best one-off
house in the world, with a
prize fund of £10,000.
The commission for a
private house is one

most architects tackle in
their careers, often using
it as a testing ground

for architectural
experimentation.

The inaugural award
attracted over 200 entries
which were judged by a
distinguished international
jury of David Chipperfield
(UK), Sou Fujimoto
(Japan), Alberto Campo
Baeza (Spain) & AR Editor
Catherine Slessor.

Contact

James MacLeod

+44 (0)20 7728 4582
james.macleod@emap.com
Sam Hutchinson

+44 (0)20 7728 4560
sam.hutchinson@emap.com




